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Lista de abrevieri

ADN - acid dezoxiribonucleic

AGCOM - Autoritatea italiana pentru concurenta

Al — inteligenta artificiald (Artificial Intelligence)

B2A — Business-to-administration (companie-la-administratie publica)

B2B — Business-to-business (companie-la-companie)

B2C — Business-to-consumer (companie-la-client)

BNC — Banca Nationala Chineza

C2A — Consumer-to-administration (consumator-la-administratie publica)

C2B — Consumer-to-business (consumator-la-companie)

CCTYV — Closed-circuit Television (televiziune cu circuit inchis)

CD - disc compact (Compact Disc)

CEDO - Curtea Europeana a Drepturilor Omului

CNIL — Consiliul National Informatic francez

COVID-19 —boala coronavirus 2019 (Coronavirus Disease 2019)

CVV — valoare de verificare a cardului (Card Verification Value)

DDoS — Distributed Denial of Service (blocarea distribuitd a serviciului)

DESI — indicele economiei si societatii digitale (Digital Economy and Society
Index)

DEX — Dictionarului Explicativ al Limbii Romane

ECCC — Centrul de competente european in materie de securitate cibernetica
(European Competence Centre for Cybersecurity)

ENISA — Agentia Uniunii Europene pentru Securitate Ciberneticd (European
Union Agency for Cybersecurity)

EUR - euro

FICO — Fair Isaac Corporation

GDPR - Regulamentul general privind protectia datelor (General Data Protection
Regulation)

GPS — sistem de pozitionare globala (Global Positioning System)

i.H. — inainte de Hristos

ICCIR — Inalta Curte de Casatie si Justitie a Romaniei

INS — Institutul National de Statistica al Romaniei

IoT — internetul lucrurilor (Internet of Things)

IP — protocol Internet (Internet Protocol)

NATO — Organizatia Tratatului Atlanticului de Nord (North Atlantic Treaty
Organization)
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NDRC — Comisia Nationald de Dezvoltare si Reforma a Republicii Populare
Chineze (National Development and Reform Commission of China)

OCDE - Organizatia pentru Cooperare si Dezvoltare Economica

PBOC — Banca Populara a Chinei (People's Bank of China)

PIB — produs intern brut

PIN — numar personal de identificare (Personal Identification Number)

QR — raspuns rapid (Quick Response)

SCS — sistemul creditelor sociale

SSL — Secure Socket Layers

SUA — Statele Unite ale Americii

TIC — tehnologia informatiei §i comunicatiilor

UE — Uniunea Euroopeana

UNCTAD — Conferinta Natiunilor Unite pentru Comert si Dezvoltare (United
Nations Conference on Trade and Development)

USB — magistrald seriald universala (Universal Serial Bus)

USD — dolar american

VPN — Virtual Private Network (retele virtuale private)
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